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The Door County Visitor Bureau, in an effort to better understand the motivation of leisure travelers and
potential leisure travelers to Door County commissioned DKSA to conduct a study among those who have
visited Door County in the past 12 months for a leisure trip as well as those who have never visited the
County. This study was designed to asses what motivates leisure travelers in general and , in particular,
their motivation, impressions and attitudes toward leisure travel to Door County, Wisconsin. Differences
hetween seasonal travelers are also explored.

Data for this study were collected via an online survey at four different times throughout 2012 in the
months of January, March, June and September. Each survey period consisted of three unique samples
resulting in a sample of leisure Visitors and a sumple of leisure travelers who have Never Visited Door
County.

To best represent Door County’s target markets, only respondents who had traveled anywhere for leisure in
the past 12 months with a minimum household income of $50,000 were accepted into the study. Additional
residential requirements were dependent on the samples as outlined below.

Door COUNTY VISITORS

1. Visitors to Door County provided by e-Brains on behalf of the Door County CVB. These are people who
have requested materials about Door County. A total of 272 responses were obtained from this sample.
There was no geographical parameter for this group.

2. Visitors to Door County, provided by Research Now, living in Door County’s traveler origin states of
Wisconsin (excluding Door County), Minnesota, lowa, lllinois, Indiana and Michigan. A total of 802
responses were obtained from this sumple resulting in a combined total of 1,074 Visitors to Door
County. The sample recruited for this group was demographically balanced on the outgo and represents
75% of the total Visitor sumple. Due to the segmentation of this sample rebalancing of the returned
sample was not possible.

NEVER VISITED DOOR COUNTY

1. Travelers who have Never Visited Door County, provided by Research Now, living in Door County’s
traveler origin states of Wisconsin (excluding Door County) Minnesota, lowa, Illinois, Indiana and
Michigan. A total of 1,608 respondents who had Never Visited Door County were obtained from this
sample. The sample recruited for this group was demographically balanced on the outgo. Due to the
segmentation of this sumple rebalancing of the returned sample was not possible.

The target states selected by the Door County Visitor Bureau represent slightly more than 80% of leisure

travel to Door County over the past 5 years according to DKSA's PERFORMANCE/Monitor™ data for Door
County. Remaining visitors came from throughout the U.S.
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SAMPLE COMPOSITION

Data in this report are reported by leisure travelers who have Never Visited Door County and
leisure travelers who have Visited Door County in the past 12 months. Visitors are further
analyzed by the season they last visited Door County.

ST ey T e

Visitors 1,074
eBrains 103 40 73 56 272
Research Now 199 203 200 200 802

Season Last Visited

Spring (Mar-May) 16 15 79 31 141
Summer (Jun-Aug) 158 110 88 167 523
Fall (Sep-Nov) 109 96 94 52 351
Winter (Dec-Feb) 19 22 12 6 59

Never Visited

Research Now 400 404 401 403 1608

This study does not attempt to estimate the visitor volume or share of travel to Door County from
the surveyed geography.

RATINGS

Ratings presented in this study are based on a 7-point rating scale, where 1 is always the lowest
rating and 7 is always the highest rating. ‘Excellent’ ratings presented in the following charts are
considered to be ratings of 6 or 7 (Top 2 Box).

Copyright© 2012 D. K. Shifflet & Associates, Ltd. All rights reserved.
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Executive Summary

This report seeks to provide insight into travelers who visit Door
County, Wisconsin for a leisure trip as well as travelers who have
never visited the County, particularly in terms of what motivates
them to travel. Travelers resided in the key markets of Wisconsin,
Minnesota, lowa, lllinois, Indiana and Michigan, which combined
account for approximately 80% of all travel to Door County
according to DKSA's PERFORMANCE/Monitor™ .

One of the most significant findings of this study is that those who
have never visited Door County report the primary reason they
have not done so is because they don’t know anything about the
County. This should be easy — just tell them about it. But how do
you decide what to tell.

Study Highlights:

= Door County exceeds expectations of visitors

First, let’s look at the similarities and differences between Door
County visitors and those who have never visited the County.

Regardless of season Door County visitors are on average about 5
years older and less likely to have children in their households
than travelers who have never visited the County. They have a
household income of approximately $108,000, similar to non-
visitors (sample based on minimum $50,000 HH income) and
reside primarily in Wisconsin or lllinois.

The primary reason travelers in this study travel anywhere is to
reduce stress and get re-energized. Door County visitors also
travel to have a quiet getaway and reconnect with friends and
family, while non-visitors also want to experience a sense of
excitement. Although non-visitors claim to want excitement

= Travelers go to Door County to reconnect with family and friends, have a quiet getaway,

reduce stress and to get re-energized

= Door County travelers are older and less likely to have children in the household

= Door County Winter travelers spend substantially less and are more likely to stay in non-

paid accommodations

= Not knowing anything about Door County is primary reason for never visiting

= Non-visitor impressions of Door County are much lower than expectations of leisure

destination - also much lower than visitors




Executive Summary

engaging in physically challenging activities is low on their list.

Visitors and non-visitors alike look for very similar characteristics
when choosing a leisure destination. The key is how well does the
perception of a specific destination meet the expectations of the
traveler.

Overall, visitor impressions of Door County as compared to the level of
importance placed on specific characteristics indicate that the County
does a pretty well at meeting expectations of their visitors.

Non-visitors on the other hand have very different impressions of Door
County. The image in their mind is that Door County does not really
meet the expectations they have of a leisure destination. But how their
impressions were formed is somewhat of a mystery since they indicate
that they don’t know anything about Door County. Thus we come back
to education - the non-visitors need to be educated about Door County.

What is the best way to educate potential travelers? If we look at the
sources of information used for trip planning, particularly by non-
visitors, the majority are Internet based. It is unlikely non-visitors will
choose to learn about Door County on their own, thus information
needs to be pushed to them. Perhaps one solution, assuming they are
Internet users in general, would be to do an Internet promotion
ultimately driving potential visitors to the Door County website.
Perhaps combine this with a radio campaign in target markets which is
designed to raise awareness of what Door County has to offer.

Assuming non-visitors who plan to visit Door County are similar to
other non-visitors, perhaps depict the types of activities they would

plan to engage in on a trip fo Door County. These may include dining
out, touring/sightseeing, beach/water activities, visiting lighthouses
and shopping. Although some visitors certainly visit for family
vacations, the majority are adults, thus it would be important to show
activities adults enjoy.

Since Summer fravelers spend the most money, this might be the
primary target season. While many visitors seem to come for long
weekends, the longer the stay the more money that is spent, so
perhaps the message is about longer stays. Assuming this is the case,
the campaign should probably begin about 3-4 months earlier than the
start of the season because longer vacations taken by travelers in the
target markets are generally planned about 3 months out and about 2
months out for trips to Door County.

A nice opportunity exists with 32% of non-visitors saying they might
take a frip to Door County in the next 12 months. Once these folks have
visited, it is very likely the will do so again. With 80% of visitors
saying they will return to Door County sometime, and over 50% saying
they will return again in the next 12 months, one thing seems certain,
once a Door County visitor always a Door County visitor.




Gender

As expected, the gender breakout for each of the two samples,
Visitors and Never Visited, were very similar with more females
than males responding. These proportions are very similar to
leisure travel in general where, according to DKSAs
PERFORMANCE/Monitor™, the male/female split is about 40/60.

While females represent the largest proportion of travelers for all
seasons, the largest percentage of females visited in the Spring
and largest percentage of males visited in the Winter.

Age

The average age of leisure travelers to any US destination is
approximately 45 years. Those who have never visited Door
County have a very similar average age, but those who have
visited Door County in the past year are about 5 years older.

On average Fall visitors are the oldest and Spring visitors are the
youngest.

Income

The average income of the visitor and never visited samples is in
the $108,000 ranged, which is similar to the average leisure
traveler with at least a $50,000 household income. Average
income is similar regardless of the season of travel.

Children in Household

Those who have never visited Door County are much more likely to
have children in their household than are Door County visitors.
This makes sense when considering the age difference between
visitors and those who have never visited the County.

Sample Demographics

For those who have never visited Door County, the presence of
children in the household is very similar to the average US leisure
traveler household.

Fall visitors are the least likely to have children in their
households.

Origin State

Two of the three samples used for this study were derived from
Door County’s target markets. DKSA data confirms that over 80%
of leisure travelers to the County come from these states, with the
largest portions coming from the Milwaukee and Chicago MSAs.

In total and across all seasons, the majority of Door County
leisure visitors hale form Wisconsin. lllinois is second with all
other states far behind.

Sample Demographics

Male 42%  43%  40%  43% 42%  47%
Female 58%  57%  60%  57% 58%  53%
Avg. Age (vears) 446 498 461 500 515 47.8 Door County Visitors are

$108.6 $107.9 $107.6 $107.4 $108.6 $108.1 older and less likely to have
29% :+  Cchildrenin the household

than those who have Never
Visited the County.

Avg. Income (000)
Have Kids in HH 36% 26% 28% 29% 21%

Top 3 Origin States
(among those surveyed)

Wisconsin 4% 44%  44%  41% 47%  53%
||I|_n0|s 30% 31%  40% 30% 31% 24%
Minnesota 17% 9% 6% 1% 10% 2%




Why People Travel

To reduce stress and get re-energized are the main reasons all
respondents in this study report for taking a leisure frip. For
those who have never visited the next most important reason to
travel is to experience excitement. It is quite the opposite for Door
County visitors who take a leisure trip to have a quiet getaway.

Door County visitors fravel fo Door County specifically to reduce
stress, reconnect with friends and family and to have a quiet
getaway. The most recent leisure frips taken to Door County were
for a Couples Getaway or a Family Vacation.

To experience solitude or engage in physically challenging
activities are the least likely reasons for anyone to take a leisure
trip anywhere.

Reasons for Taking a Leisure Trip (Top 2 box)

Reasons for Never Visiting Door County

Don't know anything about Door County 1
I would like to visit some day T

Have always had somewhere else to go —
Have never had time 1

Nothing | like to do there

—

Not interested in Door County =
=

Itis too far away =

=

Concerned about gas prices 1

It is too difficult to travel to ]
Have never had the money
Worried about job/future income
Health reasons/unable to travel there
Other

0% 10% 20% 30% 40% 50% 60%

M Never Visited Door County Travelers Reasons to Travel Anywhere
M Door County Visitors Reasons to Travel Anywhere
M Door County Visitors Reasons to Travel to Door County

' a
Reduce stress _=—

To get re-energized

Experience Excitement
Reconnect with friends and family
To have a quiet getaway
Experience a sense of adventure
Learn something new

Reconnect with myself/spirit
Solitude

Engage in physically challenging...

0% 10% 20% 30% 40% 50% 60% 70%

More than half the respondents who have never visited Door
County say they don’t know anything about the County. This is a
real opportunity. If people in the neighboring states just knew
more about what there is to do and see in the County, visitors fo
the County are likely to increase substantially particularly since
over 30% of those who have never visited claim that they would
like to visit some day.

The fact that non-visitors don’t know anything about Door County
is further evidenced by their very low awareness of attractions
within the county. While at least half of Door County visitors
have heard of all attractions in the County, less than 10% of those
who have never visited have heard of most destinations listed.

Travel Motivators

People travel to Door County to:
* Reduce Stress
* Reconnect with family/friends

* Have a quiet getaway

People do not travel to Door
County because:

* They don’t know anything
about the County.




Important Leisure Destination Characteristics

As might be expected, the overall quality of a destination is the
most important characteristic travelers consider when choosing a
leisure destination. Having scenic beauty and a nice climate also
rank high, and being a good value for the money typically rounds
out the top three desired characteristics for all fravelers.

Historically night life and gaming have ranked much higher on the
list of desirable characteristics. It is only in recent years that these
have dropped so far down the list. This may be due, in part, to
changing behaviors of travelers in general. People with young
families take trips with their families at a much greater rate than

Characteristics in Choosing Any Leisure Destination

did their parents and thus are engaging in different, more family
oriented, activities than did the generation before them. The past
several years of a declining and stagnant economy may also be
playing a role.

It is worth pointing out that the most sought after leisure
destination characteristics are the sume for Door County visitors
as well as those who have never visited the County. This coupled
with the primary reason travelers have never visited Door County
would indicate that getting the word out about the attributes of
Door County is likely to draw more visitors.

NEVER Visited ALL Visitors Spring Visitors Fall Visitors

Top 3

1. Overall destination
quality

2. Nice climate/weather
(Tie)

3.Good value for the
money (Tie)

4. Scenic beauty/visual
appeal

Bottom 3

1. Live theater/
music/concerts (Tie)

2.Popular well-known
place (Tie)

3. Art galleries, antique/
craft shops

4.Gaming

Top 3

1. Overall destination
quality

2. Scenic beauty/visual
appeal

3.Good value for the
money

Bottom 3

1. Popular well-known
place

2. Night life/
entertainment

3.Gaming

Top 3

1. Overall destination
quality

2. Scenic beauty/visual
appeal

3. Relaxing place to visit

Bottom 3
1. Popular well-known
place

2. Live theater/
music/concerts (Tie)

3. Night life/
entertainment (Tie)

4.Gaming

Top 3 Top 3 Top 3
1.Overall destination ~ 1.Overall destination  1.Scenic beauty/visual
quality quality appeal

2. Scenic beauty/visual 2.Scenic beauty/visual 2.Quality service at

appeal appeal hotels/restaurants

3.Good value for the 3. Quality service at 3. Overall destination
money hotels/restaurants quality

Bottom 3 Bottom 3 Bottom 3

1. Popular well-known 1. Popular well-known 1. Popular well-known
place place place

2. Night life/ 2. Night life/ 2. Night life/

entertainment entertainment entertainment

3.Gaming 3.Gaming 3.Gaming

Travel Motivators

Winter visitors rate almost
every characteristic higher
than do visitors in other
seasons.
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Leisure Trip Planning Time Frames

Visitors to Door County and those who have never visited plan
leisure trips in very similar time frames — about 3 months for a
Vacation and about a month for a Weekend Getaway. Among Door
County visitors, Spring travelers have the shortest planning cydes
for vacations and Summer fravelers have the longest.

Visitors to Door County plan their trips to the County in slightly
shorter time frames. They planned their most recent frip to the
County in an average of about 2 months. They expect this timing
to be the same for trips they plan to take to the County in the next
12 months.

These planning cycles are important to keep in mind when making
promotion timing decisions.

Influence of Information Sources

Travelers are influenced by a variety of information sources when
planning a leisure trip. The most influential source of information
for all travelers is the recommendations of family and friends
followed by destination websites and printed travel guides and
hotel websites.

In general, the least influential sources of information for hoth
Door County visitors and those who have never visited the County
are recommendations on social networks such as Facebook and
Twitter, destination newsletters, promotional emails and
destination advertising.

When planning their most recent trip to Door County, however, the
most influential destination specific sources of information were

Internet articles/blogs about Door County and the Door County
Visitor Bureau newsletter. These were followed by advertising
(newspaper, TV, online, magazine, etc. about Door County and
emails they received about Door County. This is a very important
finding specifically as it relates to attracting new visitors to the
County.

The value of these broad based promotional activities is important
to understand because these are probably some of the best ways
to inform the non-visitors about Door County and what it has to
offer them.

Influential Sources Specific to Door County

Mean on 7-point Scale
(Most recent trip among visitors in past 12 months) :

All Spring Summer Fall Winter

Visitors Visitors Visitors Visitors  Visitors
Internet 3.47 3.49 3.55 3.41 3.10
Articles/Blogs ’ ’ ’ ’ ’
Door County 332 3.17 3.37 333 3.19
Newsletter
Advertising
(Print/TV) 3.13 3.21 3.10 3.11 3.29
Email about 3.11 3.24 3.03 3.18 3.14
Door County
Internet Videos 2.69 2.93 2.71 2.59 2.59

Trip Planning

Trips to Door County are
planned approximately 2
months before the trip is
taken.

Most travelers depend on
recommendations from
friends and relatives.
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Sources Used in Planning a Door County Trip

It is important to understand which sources of information
travelers are influenced by, but it is equally or even more
important to know which sources travelers actually use in planning
a frip.

Almost every traveler who has not yet visited Door County, but is
planning to in the next 12 months plans to use the Door County
Website as a source for planning their trip. This means that the
website may be their first interaction with the County itself. A
large percentage of this group also plans to use Internet search
sites and Hotel Websites.

Those who have visited Door County in the past, also plan to use

the Door County Website followed by the recommendations of
friends and family and Internet search sites.

With the strong propensity toward the use of online planning
sources, it is very important that the Door County website be
extremely current and easy to navigate. It is also important that
anything related to leisure travel in Door County be optimized for
general Internet searches.

With an average rating of 5.33 out of 7 possible among those who
have used the Door County Website, 45% rate it a 6 or 7 in terms
of meeting their expectations. Although this is good , there is still
room for improvement.

Top Sources Used to Plan a Leisure Trip to Door County

Visitors in

Past 12 Months

Door County Website 61%
Internet Search Site 54%
Family/Friend Recommendation 57%
Hotel Website 52%
Door County Guide Book 47%
Published Event Calendar 32%

Internet Booking Site (Orbitz,

0,
Travelocity,etc.) L2s

Never Visited , but
Planning Trip in
Next 12 Months

Visitors Planning Trip in
Next 12 Months

68% 92%
55% 86%
57% 60%
55% 80%
51% 46%
47% 41%
18% 51%

Internet is the preferred
source for those who have
never visited.

GLOSSARY
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When? With Who? How Long? Where?

Summer is overwhelmingly the season of choice to visit Door
County, with about half the visitors surveyed claiming they last
visited the County then. About a third claimed to have last visited
in the Fall making it the clear second season.

With an average travel party size of 3.58 people, most travel
parties are comprised of adults only. Although a larger proportion
of families with children visit in the Summer and Winter, families
still account for less than one-third of the travel parties during
these seasons. It makes sense then that most people visit Door
County for Couples Getaways followed by Family Vacations. Very
few respondents in this study cloimed to have visited for
Friend/Group Gatherings or Girlfriend Getaways and none had
traveled for Honeymoons or as part of an Adventure Travel Group.

The average visitor to Door County stays about 3.5 nights. As
might be expected, the longest stays are during the Summer.

Overall most visitors tend to stay in paid accommodations such as
hotels, rental homes or bed and breakfasts, however almost none
of the respondents reported their most recent trip was part of a
Door County Lodging package.

Accommodation types vary by season with Wintfer visitors most
likely to stay in non-paid accommodations such as their vacation
home or with friends and relatives. This would indicate that Winter
visitors are more likely to be very regular visitors who consider
Door County their second home.

Door County Most Recent Trip

Travel Party

M Adults M Families

|3.58 avg.l |3.57avg. | |3.67avg.| |3.40avg.| |3.93avg.|
100% -
80% -
60% -
40% -
20% -
0%

All Spring  Summer Fall Winter

Visitors Visitors  Visitors Visitors Visitors

Accommodation Type

Bed'and
Breakfast
11%

vacation/secynd Rental Home or

home Friends/relatives C;g:/io
5% who live in Door ’
County

9%

Most Visitors are adults

and stay in paid
accommodations
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Activity Participation

Almost everyone who has visited or is planning to visit Door
County has or plans to engage in some type of activity while there.
It is interesting fo note that while expected activity participation is
still high, those who have never visited Door County have the
lowest expected activity participation rate.

Dining out and experiencing local cuisine as well as
touring/sightseeing are among the top three activities of those
who have visited as well as those planning to visit. These as well
as the other top activities may be possible areas to highlight when
promoting Door County.

Top Activities Participated/Plan to Participate In

Door County

Winter visitors report the lowest participation or planned
participation levels. This adds credibility to the hypothesis that
many Winter visitors are regular visitors, visiting their second
homes or friends and relatives. They would therefore be less
likely to engage in activities than visitors in other seasons.

Respondents were asked if each activity was an important reason
for their trip. In all cases the rate of activity participation was
greater than it being an important reason for the trip indicating
that people engage in a variety of activities when they travel even
if activities are not an important reason for their trip.

Never Visited , but Planning Trip in

Visitors in Visitors Planning Trip in
Past 12 Months Next 12 Months

Top 5
1. Touring/sightseeing

2. Dining out/experiencing local cuisine
3.Shopping

4. Visit beach/lake/river/waterfront
5. Browse antique/craft shops
Bottom 5

1. Attend Pumpkin Patch Weekend
2.View Spring blossoms

3. Cherry picking

4. Ice fishing (Tie)

5. Cross country skiing (Tie)
6.Snowshoeing (Tie)

Top 5
1. Dining out/experiencing local cuisine

2.Shopping

3. Touring/sightseeing

4.Visit beach/lake/river/waterfront
5. Visit orchards/farmer’s markets
Bottom 5

1. Attend Pumpkin Patch Weekend (Tie)
2. Visit health spa/resort (Tie)

3. Attend Sporting Event (Tie)

4. Cross country skiing (Tie)

5. Ice fishing (Tie)

6. Snowshoeing (Tie)

Next 12 Months

Top 5
1. Dining out/experiencing local cuisine

2. Touring/sightseeing

3. Visit beach/lake/river/waterfront
4.Visit lighthouses

5.Shopping

Bottom 5

1. Attend Pumpkin Patch Weekend
2. Attend sporting event

3. Cross country skiing (Tie)
4.Snowshoeing (Tie)

5.Look at real estate (Tie)

6. Ice Fishing (Tie)

t Trip

Top Door County Activities:
* Dining out/local cuisine

* Touring/sightseeing

* Shopping

* Beach/lake/river/waterfront

14



Door County t Trip

Spending During Most Recent Trip Party Per Trip Spending
The average travel party, which is between 3 and 4 people, staying Average Party Per Trip Spending
an average of 3 to 4 nights, spends approximately $900 on their $933

trip to Door County. They spend the most during Summer visits
with an average reaching close to $1,000. Summer is followed
fairly closely by Fall and then Spring. Winter visitors spend the
least at just under $700.

The largest share of the travel dollar in total and across all
seasons goes to Lodging followed by Food and Beverage. Although
Lodging still makes up the largest share of spending for Winter
visitors , it is much lower than in other seasons and is the W Lodging

Food & Beverage M Entertainment B Shopping B Other

Spending by Season of Visit

_mm“m primary reason average spending for winter visitors is so much
lower. In addition the cost of the types of accommodations they

Door County Visitors spend:

bl $837 $992 $922 5699 stay in tends to be much lower than those occupied in other
Lodging 36% 39% 35% 30% seasons. * Most in Summer
. L Do : :
Food/Beverage 27% 27% 26% 26% The share Ih('n is spent (?n !:ood and Beverug.e.ls similar ucr(.)ss E Least in Winter
seasons, which would indicate that all visitors are taking :
Entertainment 9% 12% 8% 11% advantage of Door County eating establishments.
Share of Travel Dollar

Shopping 23% 17% 23% 27% Shopping is highest in the Winter and lowest in the Summer, the

share of the travel dollar that is spent on Entertainment is highest * Largest on Lodging

Other 6% 5% 7% 6% : i ) )
in the Summer and Winter and lowest in the Fall and Spring. : ¢ Smallest on Entertainment




Visitors vs. Those Who Have Never Visited

Respondents were asked, based on everything they know about
Door County, to rate, on a 7-point scale, their impressions of how
well the County delivers on 29 different destination
characteristics.

With no exceptions Door County visitors had higher Excellent (top 2
box) impressions of the County than did those who had never
visited. In fact, for many characteristics the gaps are quite large
with those who have never visited providing fairly low Excellent
ratings as compared to visitors. This is most likely due to the fact
that the majority of those who have never visited Door County
claim they don’t know anything about the County.

TOp 14 Impressions (Excellent Ratings - rank based on visitors)

Impressions of Door County

Top 14 ImprESSionS (Excellent Ratings - rank based on never visited)

M Door County Visitors M Never Visited
Overall scenic beauty/visual appeal ]
A relaxing place to visit ]
Outdoor sports/recreation :
Good for family vacation | ———————
Provides a feeling of safety T
Sightseeing e — !
Friendliness of local residents | ———————— !
Good for adult vacation f‘
Beaches/waterfront
Overall destination quality
Availability of information on local...
Popular, well-known place
Quality service at hotels, restaurants, ...
Available and affordable parking

0% 20% 40% 60% 80%  100%

i Door County Visitors M Never Visited

Overall scenic beauty/visual appeal
Provides a feeling of safety
A relaxing place to visit
Overall destination quality
Good for adult vacation
Sightseeing
Friendliness of local residents
Good for family vacation
Popular, well-known place
Beaches/waterfront
Outdoor sports/recreation

Quality service at hotels, restaurants, ...
Available and affordable parking

Availability of information on local...

0% 20% 40% 60% 80%  100%

These gaps are likely to be reduced just by getting the word out
about Door County’s offerings.

Not only are the impressions of visitors and non-visitors different,
the ranking of characteristics are different as well. Both give the
highest Excellent ratings to Overall Scenic Beauty and Visual
Appeal, but Overall Destination Quality which ranks 4™ for visitors
drops to 10™ for those who have never visited with an Excellent
rating of almost half that of visitors.

Among seasonal visitors there are very few differences in their
impressions of Door County. All visitors to Door County tend to
think the County delivers pretty well.

Door County visitors provide
much higher Excellent
ratings than non-visitors

16



Importance of Characteristic vs. Impression

It is also important to look at how impressions compare to the
importance of the characteristicin general.

Any characteristic where the blue line exceeds the gold line
indicates a characteristic Door County is perceived to deliver very
well. If the gold line exceeds the blue line however, Door County is
perceived as not meeting the usual expectations travelers have of
a destination.

In most cases Door County is delivering what their visitors are
looking for. However there are some key characteristics that
visitors are not as positive about. They generally expect a
slightly better overall destination quality and a much better value
for the money at a leisure destination.

Travelers who have never visited Door County have a very low
impression of the County as compared to their usual expectations.
Particularly for the most important characteristics of Overall
Destination Quality and Value for the Money. They expect the
County to get close to their expectations for Sightseeing and
Beaches/Waterfront. ~ Among some of the less important
characteristics not shown on this chart, non-visitors expect Door
County to exceed their usual expectations on the characteristics of
being Good for o Family Vacation, having Outdoor
Sports/Recreation, as well as Fairs, Festivals & Cultural Events and
Art Galleries/Antique/Craft Shops.

Impressions of Door County

Visitor Importance vs. Impression (top characteristics)

M Importance of Characteristic M Door County Rating

Overall destination quality :ﬁ‘

Overall scenic beauty/visual appeal
Provides good value for the money :‘_
A relaxing place to visit |
Quality service at hotels, restaurants, ... |
Sightseeing |
Nice climate/weather
Variety of experiences offered :
Provides a feeling of safety
A fun/exiting place to visit :
Good for adult vacations |
Quality restaurant experiences

Ease of getting from place to place _=—

Availability of information on local...

Beach/waterfront -=

0% 20% 40% 60% 80%  100%

Non-visitor Importance vs. Impression (top characteristics)

M Importance of Characteristic M Door County Rating
Overall destination quality
Provides good value for the money
Nice climate/weather
Overall scenic beauty/visual appeal
A relaxing place to visit

Quality service at hotels, ...

A fun/exciting place to visit
Provides a feeling of safety
Good for adult vacation
Variety of experiences offered
Ease of getting from place to place
Sightseeing
Beaches/waterfront
Quality restaurant experiences

0% 20%  40% 60%  80%  100%

Non-visitors” impression of
Door County is that it won't
meet their usual
expectations of a leisure
destination

17



When asked if the number of trips taken to Door County in the
past 12 months were more, less, the same, or the first trip ever,
52% said they took the same number of trips in the past 12
months as in the previous 12 months. Twenty-one percent said
they took more and those visiting in Spring and Winter claimed to
have taken over 30% more trips in the past 12 months. Fourteen
percent of past year visitors to Door County were first timers.
Only 12% said they took fewer trips to Door County in the past 12
months than they did the previous 12 months.

Eighty percent of those who traveled to Door County in the past 12

Door County Trip Planning

months plan to return at some time in the future. In fact 53% of

those who visited in the past 12 months plan to visit again in the
next 12 months. Only 16% of past year travelers are definitely not

planning to visit again in the next 12 months.

Among those who have never visited Door County, less than 1%
say they definitely plan to visit in the next 12 months, but 32%
say they might. The remaining 67% are an opportunity and
making sure they are educated on what Door County has to offer
may convert some of the no’s and maybe’s to new Door County

visitors.

18



Page
22
24
26
28
30
33
35
36
37
42
44
46
48
49
51
53
55
60

62
65

ents

Charts & Graphs
Gender

Age

Household Income

Children in Household

Origin State

Reason for Taking a Leisure Trip (Anywhere and to Door County); Type of Door County Trip
Reason for Never Visiting Door County

Door County Destination/Attraction Awareness

Characteristics Important in Choosing Any Leisure Destination

Average Number of Weeks to Plan a Leisure Trip Anywhere (or to Door County)
Sources of Information Influential in Choosing a Leisure (or Door County) Destination
Sources of Information Used to Plan a Door County Trip

Season of Most Recent Trip to Door County

Travel Party Composition on Most Recent Trip to Door County
Length of Stay in Door County (most recent and planned)

Accommodation Type During Most Recent Trip to Door County /Lodging Package

Activity Participation in Door County (most recent and planned)

Activity Participation and Purpose (activity as important reason for trip)

Average Travel Party Spending on Most Recent Trip to Door County
Frequency of Trips Taken to Door County

19



Page
65
70
74
76

® Charts & Graphs

Impressions of Door County

Importance of Characteristic vs. Impressions of Door County (Door County Visitors)

Importance of Characteristic vs. Impressions of Door County (Never Visited)

Planning a Trip to Door County in Next 12 Months

ents

20



plan

graph o o
chart® *
@
a
L]
visual communication Charts and Graphs

Charts are arranged, as applicable, first by comparing Door County Visitors with those
who have Never Visited the County and then by comparing Visitors in each season
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Gender SAMPLE DEMOGRAPHICS

M Male Female

57% 58%

Door County Visitors Never Visited Door County

Chart 1A/Question 1 e Visitors in past 12 months n=1,074; Never Visited 1,608
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Gender SAMPLE DEMOGRAPHICS

M Male Female

The share of female
visitors to Door
539 County is largest in the

579 .
Spring and the share
of male visitors is
@rgest in the Winter:/
All Visitors Spring Summer Fall Winter

Visitors Visitors Visitors Visitors

Chart 1B/Question 1 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59
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Age SAMPLE DEMOGRAPHICS

M 18-34 35-54 M 55-64 M 65+

43% / '\

Door County visitors
on average are
about 5 years older
than those who have
never visited.

Those over age 55
account for 45% of
Door County visitors,

/’ /" but only 27% of non-
Average Age A Qisitors. /
49.8 years 44.6 years

- ——

Door County Visitors Never Visited Door County

Chart 2A/Question 2 e Visitors in past 12 months n=1,074; Never Visited n=1,608
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Age

M18-34 M35-54 m55-64

M 65+

40%

36%

m;age m;age m;age m;age
49.8 46.1 50.0 51.5
years years years years
| | : : :
All Visitors Spring Summer Fall
Visitors Visitors Visitors

29%29%

m;age
47.8
years

Winter
Visitors

SAMPLE DEMOGRAPHICS

a )

Youngest visitors
come in the
Spring; oldest
visitors come in

the Fall.

- /

Chart 2B/Question 2 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59
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Household Income

M $50,000-$74,999 1 S$75,000-599,999

30%

28%

Average Income
$107,900

——

SAMPLE DEMOGRAPHICS

M 5$100,000-$124,999 W $125,000+

30%

29%

Average Income
$108,600

M

Door County Visitors

Chart 3A/Question 3 e Visitors in past 12 months n=1,074; Never Visited n=1,608

Note: Sample screened for minimum $50,000 Household Income

Never Visited Door County



Household Income

M $50,000-574,999

Average
Income
$107,900

—

k4 $75,000-599,999

Average
Income
$107,600

—

All Visitors

Spring
Visitors

M $100,000-$124,999

Average
Income
$107,400

Summer
Visitors

Average
Income
$108,600

»— —

Visitors

SAMPLE DEMOGRAPHICS

M $125,000+

Average
Income
$108,100

| -

Winter
Visitors

Chart 3B/Question 3 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59
Note: Sample screened for minimum $50,000 Household Income
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Children in Household SAMPLE DEMOGRAPHICS

M Yes 4 No

74%

4 )

64% Door County visitors
less likely to have
kids living in their
household.

- /

Door County Visitors Never Visited Door County

Chart 4A/Question 4 e Visitors in past 12 months n=1,074; Never Visited n=1,608



Children in Household SAMPLE DEMOGRAPHICS

MYes HMNoO

79%

Door County visitors,
particularly Fall

visitors are less likely
to have kids living in

their household.
o _/

74%

All Visitors Spring Summer Fall Winter
Visitors Visitors Visitors Visitors

Chart 4B/Question 4 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59



Origin State TRIP ORIGIN

M Wisconsin M lllinios ® Minnesota M Michigan M lowa M Indiana M Other

44%

Most people who
have never visited,
but responded to the
survey were from

\Hlinois and I\/Iichigarj)

30%  30%

3% 3%

Door County Visitors Never Visited Door County

Chart 5A/Question 5 e Visitors in past 12 months n=1,074; Never Visited n=1,608
Non-visitors sampled from target states; some Visitors could have been from any state



Origin State

TRIP ORIGIN

M Wisconsin M lllinios ™ Minnesota ™ Michigan Hlowa M Indiana # Other

53%

47%
44% 44%

All Visitors Spring Summer Fall
Visitors Visitors Visitors

Outside the State,

most visitors in any
season, particularly
the Spring, reside in

\Hlinois. /

Winter
Visitors

Chart 5B/Question 5 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59
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Origin State - Visitors TRIP ORIGIN

/.- 44% Wisconsi \

n

D 31% lllinois

. 9% Minnesota

B 5% Michigan
3% lowa

; y \ 3% Indiana /

94

R
HIg

Chart 6/Question 5 e Visitors in past 12 months n=1,074
Note: 75% of the visitor sample was limited to the states of Wisconsin, lllinois, Minnesota, Michigan, lowa and Indiana
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Reason for Taking a Leisure Trip

Excellent Ratings (Top 2 Box on a 7-point scale)

i Never Visited Door County Travelers Reasons to Travel Anywhere

M Door County Visitors Reasons to Travel Anywhere

M Door County Visitors Reasons to Travel to Door County

Reduce stress

To get re-energized

Experience Excitement

Reconnect with friends and family
To have a quiet getaway
Experience a sense of adventure
Learn something new

Reconnect with myself/spirit
Solitude

Engage in physically challenging activities

[»)
17%
18%

Chart 7A/Questions 7, 16b e Visitors in past 12 months n=1,074; Never Visited 1,608

MOTIVATION

ﬁ)-st Recent Trip to Door County\

was ...

38% Couples Getaway

32% Family Vacation

14% Friend/Group Gathering
7% Girlfriend Getaway
0% Adventure Travel Group
0% Honeymoon
8% Other

&e&tion 16a e Visitors in past 12 months nzly
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Reason for Taking a Leisure Trip to Door County

Excellent Ratings (Top 2 Box on a 7-point scale) MOTIVATION
B All Visitors M Spring Visitors 4 Summer Visitors M Fall Visitors H Winter Visitors
%
Reduce stress >8%
57%
47%
s
T - i —————————————] /] Ug
o get re-energized /51%
51%
6 3304
Experience Excitement e 29% 33%
36%
Reconnect with friends and family
To have a quiet getaway

Most recent trip was... \f.p.rtlng Svu.n.1tmer V.F:” \\;\.“.Ter
Experience a sense of adventure ISItOrs | VISItors { VISItors | ViSitors

Couples Getaway 33% 34% 46% 47%

; amily Vacation o o o o

Learn something new Family Vacati 33% 38% 23% 27%

Friend/Group Gathering 13% 14% 15% 8%

Reconnect with myself/spirit Girlfriend Getaway 6% 6% 9% 5%

7% Adventure Travel Group 1% 1% 0% 0%

Solitude b {2/ 29%
8 309 39% Honeymoon 0% 0% 0% 0%
%ggé Other 13% 7% 8% 12%
Engage in physically challenging activities 19%
Question 16a e Visitors in past 12 months n=1,074

25%

Chart 7B/Question 16b e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59
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Reasons for Never Visiting Door County

Don't know anything about Door County
I would like to visit some day

Have always had somewhere else to go
Have never had time

Not interested in Door County

Nothing | like to do there

Itis too far away

Concerned about gas prices

It is too difficult to travel to

Have never had the money

Worried about job/future income
Health reasons/unable to travel there

Other

Chart 8/Question 13 e Never Visited n=1,608

3%

5%

-

Half the people who have never
visited Door County don’t know
anything about it.

Less than 10% say they are not

interested in Door County.

MOTIVATION

51%

/
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Door County Destination/Attraction Awareness DESTINATION AWARENESS

M| Never Visited Door County, Heard of.. B Door County Visitors, Heard of.. i Door County Visitors, Visited

Sturgeon Bay M 95%
Egg Harbor h 39%/’,2%

Peninsula State Park Ml%%%
Sister Bay b 86%91% /- -\
4- 5% The Door County Visitors,

0,

Fish Creek 83% 92%

. Visited bar (light blue) is the
Door County Maritime Museum 7 83% percentage of Door County
Washington Island ‘H % ..
ashington lsian ? 8% Visitors who have heard of
Bailey's Harbor hﬂ— 81%59, the destination/attraction
Ephraim b 77% < 91%
Ellison Bay/Gills Rock/Rowleys Bay _ﬂ% 80%

Peninsula Players w 63% For example, 47% of Door
Southern Door ‘_ 63% ., 799 County Visitors have heard

Eagle Bluff Lighthouse %o of2% of Cave Point. Of those' 66%
eksonport 4. ” 0 80% Qve actually visited -/
Cana Island Lighthouse _ 54% . 639
American Folklore Theatre W 52%
Carlsville _ 49%
Cave Point B 47%

Heard of None of the Attractions * % 47%

Chart 9/Questions 14, 15 e Visitors in past 12 months n=1,074; Never Visited n=1,608

and have actually visited.

4 77%

1 66%



Characteristics Important in Choosing any Leisure Destination

Excellent Ratings (Top 2 Box on 7 point scale) MOTIVATION

i Door County Visitors M Never Visited Door County

82%

Overall destination quality 80%

Overall scenic beauty/visual appeal 0% 78%

71%

Provides good value for the money 71%

. - 70%
A relaxing place to visit 65%

69%

Quality service at hotels, restaurants, etc. 65%

: : 67%
Sightseeing % °

Nice climate/weather U 71%

Variety of experiences offered o 65%

64%

Provides a feeling of safety 61%

3%

A fun/exiting place to visit 65%

Good for adult vacations 62%

. . 0,
Quality restaurant experiences 1% 61%

59%

Ease of getting from place to place 579,

|

Availability of information on local sites/events 28% 57%

|

53%

Beach/waterfront 529

|

Chart 10A-1/Question 8 e Visitors in past 12 months n=1,074; Never Visited n=1,608



Characteristics Important in Choosing any Leisure Destination
Excellent Ratings cont. (Top 2 Box on 7 point scale)

i Door County Visitors M Never Visited Door County

1

s of ol resdents I
Available and affordable parking ‘%‘ 41%

. . 41%
Good for family vacations 43%

. 35%
Oudoorsorsrecreaton |—
. . . 35%
st P ™"

A romantic place to visit 30% 35%
Luxury hotels/resorts 3%}/:%
Fairs, festivals and cultural events o0 29%
Quality shopping 59% 28%

Art galleries, antique/craft shops ‘=T‘ 27%

Live theater/music/concerts 22%

Popular well-known place
Night life/entertainment

Gaming

Chart 10A-2/Question 8 e Visitors in past 12 months n=1,074; Never Visited n=1,608

MOTIVATION
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Characteristics Important in Choosing any Leisure Destination

Door County Visitors Excellent Ratings (Top 2 Box on 7 point scale) MoTIVATION
M All Visitors M Spring Visitors M Summer Visitors Fall Visitors M Winter Visitors
Overall destination quality 829

Overall scenic beauty/visual appeal
Provides good value for the money
A relaxing place to visit

Quality service at hotels, restaurants, etc.
80%

~ )

Winter visitors put more
importance on almost
every destination
characteristic than
Kvisitors in other season-s/

Sightseeing

Nice climate/weather

Variety of experiences offered

Provides a feeling of safety

A fun/exiting place to visit

Chart 10B-1/Question 8 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59



Characteristics Important in Choosing any Leisure Destination

Door County Visitors Excellent Ratings cont. (Top 2 Box on 7 point scale)

B All Visitors  H Spring Visitors B Summer Visitors M Fall Visitors B Winter Visitors

62%
| 62%

65%
68%

Good for adult vacations

Quality restaurant experiences

Ease of getting from place to place

64%

Availability of information on local sites/events

Beach/waterfront

Friendliness of local residents

61%

Available and affordable parking

Good for family vacations

Outdoor sports/recreation

Famous historical sites

MOTIVATION

Chart 10B-2/Question 8 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59
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Characteristics Important in Choosing any Leisure Destination

Door County Visitors Excellent Ratings cont. (Top 2 Box on 7 point scale) MOTIVATION

B All Visitors  H Spring Visitors B Summer Visitors M Fall Visitors B Winter Visitors

A romantic place to visit
46%

Luxury hotels/resorts
42%

Fairs, festivals and cultural events
39%
Quality shopping

Art galleries, antique/craft shops
Live theater/music/concerts
Popular well-known place

Night life/entertainment

Gaming

Chart 10B-3/Question 8 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59 41



Average Number of Weeks to Plan a Leisure trip Anywhere TRIP PLANNING

M Vacation Weekend Getaway /‘ \
To Plan Trip to Door County

13.6 9.2 Weeks — Most Recent Trip

12.7

Plan to Visit in Next 12 Months
9.3 Weeks — Door County Visitors
11.9 Weeks — Never Visited

Question 17 e Visitors in past 12 months n=1,074
Question 32 e Visitors planning n=900; Never Visited, but

wning n=533 -/

4.9

Door County Visitors Never Visited Door County

Chart 11A/Questions 9, 10 e Visitors in past 12 months n=1,074; Never Visited n=1,608



Average Number of Weeks for Door County Visitors to Plan

a Leisure trip Anywhere TRIP PLANNING
M Vacation Weekend Getaway
13.3
12.7
11.8
Weeks to Plan Trip to Door County
Q17 - Visitors in past 12 months
Q32 - Visitors planning to visit in next 12 months
4.9 4.6
: Spring Summer Fall Winter
Visitors Visitors Visitors Visitors
Most Recent 7.9 9.9 9.2 6.4
Within Next 12
Months — 8.5 9.9 9.2 6.4
Visitors
T T T
All Spring  Summer Fall Winter
Visitors Visitors  Visitors  Visitors Visitors

Chart 11B/Questions 9, 10 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59
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Sources of Information Influential in Choosing any Leisure Destination

Excellent Ratings (Top 2 Box on 7 point scale) SOURCES OF INFORMATION

4 Door County Visitors M Never Visited Door County

1

. . 31%
Printed travel guides .o
& _19/_‘ Gurces Specific To Door Couh
. (most recent trip=Top 2 box)
Hotel websites 22% 28%
21% Internet articles/blogs
Online travel articles, blogs w 27% about Door County
. 21% Door County VB newsletter
Printed travel articles 18% 27%
16% Advertising (newspaper, TV,
Promotional emails — 18% online, magazine, etc. about
Door County
poirsrtonrrr o) 16% Email you received about
(] 0
Door County

0,
Destination Newsletters 16%

9% Internet videos about
Door County

Q&stion 18 — Visitors in past 12 months n=l,y

44

Recommendations on Facebook, Twitter, etc.

Chart 12A/Question 11 e Visitors in past 12 months n=1,074; Never Visited n=1,608



Sources of Information Influential in Choosing any Leisure Destination

Door County Visitors Excellent Ratings (Top 2 Box on 7 point scale)

M| All Visitors B Spring Visitors

Family/friends recommendations

Destination websites

Printed travel guides

Hotel websites

Online travel articles, blogs

Printed travel articles

Promotional emails

Destination advertising (newspapers, TV, etc.)

Destination Newsletters

Recommendations on Facebook, Twitter, etc.

Chart 12B/Question 11 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59

24%

20%

B Summer Visitors 4 Fall Visitors

57%
7%,

SOURCES OF INFORMATION

M Winter Visitors

4 63%

Sources Specific to Door County

(most recent trip = Top 2 box)
Q18 - Visitors in past 12 months

Spring Summer Fall Winter
Visitors Visitors Visitors Visitors
Internet o o o o
Articles/Blogs = 22 2% 14%
Door County 18% | 21% | 23% | 19%
Newsletter
Advertising o o o o
(Print/TV) 17% 13% 21% 19%
Email about 17% | 15% | 17% | 15%
Door County
Internet Videos 11% 9% 10% 8%
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Sources of Information Used to Plan a Door County Trip

SOURCES OF INFORMATION

M Visitors in Past 12 Months M Visitors Planning in Next 12 Months M Never Visited, but Planning in Next 12 Months

Door County Website

Internet search site

Family/friends recommendations

Hotel websites

Door County guide book

Published event calendar

Internet booking site (Orbitz, Travelocity)

Door County mobile site

Door County toll free number

Rental real estate agent

None

51%

61%
68%
92%

86%

80%

/Al-most everyone who-\

has never visited Door
County, but is planning to
visit will use the Website
to research their trip.

They are much more
likely to use any online
source than are regular

Q)or County visitors. /

Chart 13A/Question 26, 34 e Visitors in past 12 months n=1,074; Visitors planning n=900; Never Visited, but planning n=533
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Sources of Information Used to Plan Most Recent

Trip to Door County SOURCES OF INFORMATION
W All Visitors M Spring H Summer i Fall M Winter
%3,
Door County Website 99 ;W
54% °
| 54%
I I e R L e 1Y
— %
- 57%
47% ’
2%
. =4 54%
Hotel websites LI p—

39%

Door County guide book

Published event calendar

D
16%

Internet booking site (Orbitz, Travelocity) 3%

e 10%

Door County mobile site .

4
Door County toll free number %

i

(]
00

5%
6%
80
None 2% %

Rental real estate agent

19%

Chart 13B/Question 26 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59



Season of Most Recent Visit to Door County
Door CounTY TRIP

More than 80% of

Winter gprin
pring those surveyed last

5% )
13% visited Door County in
the Summer or Fall
Summer \seasons. /

49%

\

Chart 14/Question 19 e Visitors in past 12 months n=1,074



Travel Party Composition on Most Recent Trip to Door County DooR COUNTY TRIP

M 1 Adult M 2 Adults H 3+ Adults
74% M 1 Child M 2 Children H 3+ Children

Average Party Size
3.58

No Children Families

Chart 15A/Question 20 e Visitors in past 12 months n=1,074
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Travel Party Composition on Most Recent Trip to Door County

74%

26%

Average
Party Size

3.58

M Adults Families

82%

27% 30% 31
(o]

g iy oy A

Average Average Average Average
Party Size Party Size Party Size Party Size

3.57 3.67 3.40
— — el

All Visitors

Spring Summer Fall Winter
Visitors Visitors Visitors Visitors

Chart 15B/Question 20 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59

Door COuNTY TRIP
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Length of Stay in Door County Door COUNTY TRIP

Day Trip 1-3 Nights M 4+ Nights

3.5 Avg. Nights (1+) 3.5 Avg. Nights (1+) 2.9 Avg. Nights (1+)

18%

Visitors in Past 12 Months Visitors Planning to Visit Never Visited, but Planning to
in Next 12 Months in Next 12 Months

Chart 16A/Questions 21, 33 e Visitors in past 12 months n=1,074; Visitors planning n=900; Never Visited, but planning n=533
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Length of Most Recent Stay in Door County Dook COUNTY TRIP

M Day Trip i 1-3 Nights M 4+ Nights
3.5Avg. 3.0 Avg. 3.9 Avg. 3.3 Avg. 3.3 Avg.
Nights (1+) Nights (1+) Nights (1+) Nights (1+) Nights (1+)

All Visitors Spring Summer Fall Winter
Visitors Visitors Visitors Visitors

Chart 16B/Questions 21 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59
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Accommodation Type During Most Recent Trip to Door County

Door COuNTY TRIP

2

Paid
Accommodation
73%

Rental Home
or Condo

(1)
Bed and Breakfast Al

My vacation/s&cond

home i
59 Friends/relatives Door County Lodging Package
who live in Door o
County 6% Yes
9% 94% No

Question 22b e Overnight Visitors Paid

\Accommodations in past 12 months n=7(-)1/

Chart 17A/Question 22a e Overnight Visitors in past 12 months n=955
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Accommodation Type During Most Recent Trip to Door County

Door COuNTY TRIP

SPRING VISITORS

Paid
Accommodation

73%
Rental home or

condo
19%

"'.""l-n.._vv

Bed and
Breakfast
14%

Friends/relatives

SUMMER VISITORS
A

Paid
Accommodation
70% Rental home or
condo
Bedand 22%
Breakfast
8%

My vacation

second home Friends/relatives

who live in Door 3% who live in Door
County County
8% 10%
FALL VISITORS WINTER VISITORS

/H:tel

48%

Paid
Accommodation
80%

Rental home
or condo
18%

Bed and
Breakfast
14%

My vacation,
second home
4%

Friends/relatives
who live in Door
County
8%

f Paid
My vacation/ Accommodation

second home 65% Rental’home or

19% 4 condo

17%
Bed and

Breakfast
10%

Friends/relatives
who live in Door
County
12%

Chart 17B/Question 22a e Overnight Visitors — Spring n=131; Summer Visitors n=461; Fall n=311; Winter Visitors n=52
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Activity Participation in Door County DooR COUNTY TRIP

H Visitors in Past 12 Months M Visitors Planning in Next 12 Months M Never Visited, but Planning in Next 12 Months

PARTICIPATED/PLAN TO PARTICIPATE 9790/9%
IN ANY ACTIVITY 91% °
. . . — 81%
Touring/sightseeing 53% g0,
80%

Dlning Out/experlencing |0ca| CUISine 70Z/2%
(]

ShOppIng S — 6%%/:}%

52%
D
Visit beach/lake/river/waterfront |00 20 %GS‘V
0
. 46%
Browse anthue/craft shops P °50%
44%
. . 42%
Hike, bike e 4 046%
40%
43%
ViSIt Winerles . 52%
50%
L L 39%
51%
0
J 62%
Qo
Visit art exhibits and galleries e 8 34%
28%
4%
Attend festival, craft fair, etc. |e————— i 35%
45%
.. 22%
Visit museums | 22%
39%
. 0%
V|eW fa” CO|0r e el 35 %,
34%
. , 17%
Visit orchards/farmer's markets 53%

41%
Chart 18A-1/Questions 23, 35 e Visitors in past 12 months n=1,074; Visitors planning n=900; Never Visited, but planning n=533
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Activity Participation in Door County DooR COUNTY TRIP

M Visitors in Past 12 Months Visitors Planning in Next 12 Months M Never Visited, but Planning in Next 12 Months

Night life

Live theater/performing arts/concerts
Boating/sailing/kayaking/water skiing
Golf

Look at real estate

Visit health spa/resort

Attend Pumpkin Patch weekend
Attend sporting event

View spring blossoms

Cherry picking
Ice fishing 2%

Cross country skiing = 3%

Snowshoeing 2%
Other 4%

Chart 18A-2/Questions 23, 35 e Visitors in past 12 months n=1,074; Visitors planning n=900; Never Visited, but planning n=533 56



Activity Participation on Most Recent Trip to Door County DooR COUNTY TRIP

B All Visitors M Spring Visitors B Summer Visitors Fall Visitors  ® Winter Visitors

PARTICIPATED/PLAN TO PARTICIPATE 88;"
IN ANY ACTIVITY 9}:3[‘98%

Touring/sightseeing

Dining out/experiencing local cuisine

Shopping

Visit beach/lake/river/waterfront

Browse antique/craft shops

Hike, bike

Visit wineries

Visit historic sites

27%
34%

e— 3 0%

12%
Chart 18B-1/Questions 23 e Visitors in past 12 months n=1,074; Spring Visitors n=141, Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59

Visit lighthouses




Activity Participation on Most Recent Trip to Door County DooR COUNTY TRIP

B All Visitors M Spring Visitors B Summer Visitors Fall Visitors M Winter Visitors

Visit art exhibits and galleries

Attend festival, craft fair, etc.

Visit museums

View fall color

4 63%

Visit orchards/farmer's markets 2 52
(]

Night life

Live theater/performing arts/concerts

Boating/sailing/kayaking/water skiing

Golf

Look at real estate

Chart 18B-2/Question 23 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59 58



Activity Participation on Most Recent Trip to Door County DooR COUNTY TRIP

B All Visitors M Spring Visitors B Summer Visitors Fall Visitors M Winter Visitors

11%
Visit health spa/resort

Attend Pumpkin Patch weekend 9%

Attend sporting event

) . 14%
View spring blossoms

Cherry picking | 0%

Ice fishing | 0%

Cross country skiing | 0%

Snowshoeing 0%

Other 8%

Chart 18B-3/Question 23 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59
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Activity Participation and Purpose - Most Recent Trip

Activity Participation of Visitors in Past 12 Months

PARTICIPATED IN ANY ACTIVITY
Touring/sightseeing

Dining out/experiencing local cuisine
Shopping

Visit beach/lake/river/waterfront
Browse antique/craft shops

Hike, bike

Visit wineries

Visit historic sites

Visit lighthouses

Visit art exhibits and galleries
Attend festival, craft fair, etc.
Visit museums

View fall color

Visit orchards/farmer's markets

Door COuNTY TRIP

M Important Reason for Trip

4 99%

4 81%

53%

d 80%

E 44%

4 69%

E 31%

4 56%

4 46%

42%
27%

43%
24%

4 39%

; 7T
ﬁ 14%
r 29%
11%
r 24%
9%

22%

31%

20%

Chart 19-1/Questions 23, 24 e Visitors in past 12 months n=1,074

Even if an activity is not
an important reason for
the trip, almost everyone
participates in at least
one activity when they

visit Door County.

- /
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Activity Participation and Purpose — Most Recent Trip DooR COUNTY TRIP

I Activity Participation of Visitors in Past 12 Months M Important Reason for Trip
Night life 18%

Live theater/performing arts/concerts 15%
Boating/sailing/kayaking/water skiing 14%
Golf

Look at real estate

Visit health spa/resort

Attend Pumpkin Patch weekend

Attend sporting event 2%

View spring blossoms 13/:%’
Cherry picking 0}2"
Ice fishing | O
Cross country skiing 8:2
Snowshoeing 8:2

7%
Other/None E 4

Chart 19-2/Questions 23, 24 e Visitors in past 12 months n=1,074




Average Travel Party Spending on Most Recent Trip to Door County

Door COuNTY TRIP

Average Party Per Trip Spending
$933

M Lodging Food & Beverage M Entertainment Shopping ® Other

Chart 20A/Question 25 e Visitors in past 12 months n=1,074
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Average Travel Party Spending on Most Recent Trip to Door County

Door COuNTY TRIP

SPRING VISITORS
Average Party Per Trip Spending = $837

M Lodging ™ Food & Beverage M Entertainment M Shopping M Other

SUMMER VISITORS
Average Party Per Trip Spending = $992

M Lodging ™ Food & Beverage M Entertainment M Shopping M Other

FALL VISITORS
Average Party Per Trip Spending = $922

M Lodging M Food & Beverage M Entertainment M Shopping M Other

WINTER VISITORS
Average Party Per Trip Spending = $699

M Lodging M Food & Beverage M Entertainment M Shopping M Other

Chart 20B/Question 25 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59
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Frequency of Trips Taken to Door County in Past 12 Months

Door COuNTY TRIP

M More Trips M Fewer Trips B Same Number of Trips M First Year Visiting

78%

80% 80% 84%

80%

Plan to Return

Plan to Return Plan to Return Plan to Return

Plan to Return

52% >4% 53%

All Visitors Spring Summer Fall Winter
Visitors Visitors Visitors Visitors

Chart 21/Questions 29, 30 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59
Plan to Return Sometime in Future = Top 2 Box
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Impressions of Door County

Excellent Ratings (Top 2 Box on 7 point scale) DooRr COUNTY EVALUATIONS

Door County Visitors Impression H Never Visited Door County Impression

1

O e a2 e <. o
Provides a feeling of safety = 56% 1 8%
A e ol e e
oo o e &>, o
Overall destination quality = 24% d 81%
S e o
Good for family vacation = 58% oA
Friendliness of local residents = R 4 75%
Porar ot I 7
Outdoor sports/recreation ﬁ' %
et e —— 7o
Quality service at hotels, restaurants, etc. — 0% 4 70%

e ol . P — 0%
Availability of information on local 69%
sites/events _43/—'

Chart 22A-1/Question 28 e Visitors in past 12 months n=1,074; Never Visited n=1,608
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Impressions of Door County

Excellent Ratings (Top 2 Box on 7 point scale) DooRr COUNTY EVALUATIONS

Door County Visitors Impression M Never Visited Door County Impression

1

Ease of getting from place to place = 37% 4 70%
A romantic place to visit = 1% 4 69%
Variety of experiences offered = 0% 4 67%
Nice climate/weather _ DA% 4 68%
Quality restaurant experiences = 33% 4 67%
A fun/exciting place to visit w 64%
Art galleries/antique/craft shops = 7% d 63%
Qualtyshopping. et o ‘o
Fairs, festivals & cultural events = ot 4 57%
Live theater/music/concerts = 3% 4 53%
Provides good value for the money = 9% 4 53%
Luxury hotels/resorts _ o0 4 51%

Famous historical sites 4 49%

33%
Night life/entertainment W 28%

Chart 22A-2/Question 28 e Visitors in past 12 months n=1,074; Never Visited n=1,608
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Visitors’ Impressions of Door County

Excellent Ratings (Top 2 Box on 7 point scale) DooRr COUNTY EVALUATIONS

B All Visitors ~ ® Spring Visitors B Summer Visitors 4 Fall Visitors ™ Winter Visitors

Overall scenic beauty/visual appeal 87%

78%

Provides a feeling of safety

A relaxing place to visit

Good for adult vacation

Overall destination quality

Sightseeing

Good for family vacation

Friendliness of local residents

Popular, well-known place

Outdoor sports/recreation

Chart 22B-1/Question 28 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59
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Visitors’ Impressions of Door County

Excellent Ratings (Top 2 Box on 7 point scale) DooRr COUNTY EVALUATIONS

B All Visitors  H Spring Visitors B Summer Visitors M Fall Visitors  H Winter Visitors

Beaches/waterfront 4%
0

60%

Quality service at hotels, restaurants, etc.

Available and affordable parking

Availability of information on local
sites/events

Ease of getting from place to place

A romantic place to visit

Variety of experiences offered

S ———— /19
Nice climate/weather = 0
ce climate/weathe 68%0/;
53%
7 67%
Quality restaurant experiences 24 65% 1%
66% :
4%
A fun/exciting place to visit é
63%

Chart 22B-2/Question 28 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59
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Visitors’ Impressions of Door County

Excellent Ratings (Top 2 Box on 7 point scale) DooRr COUNTY EVALUATIONS

B All Visitors  H Spring Visitors B Summer Visitors M Fall Visitors  H Winter Visitors

Art galleries/antique/craft shops
Quality shopping

Fairs, festivals & cultural events
Live theater/music/concerts
Provides good value for the money
Luxury hotels/resorts

Famous historical sites

Night life/entertainment

Chart 22B-3/Question 28 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59 69



Importance of Characteristic vs. Impressions of Door County

Door County Visitors - Excellent Ratings (Top 2 Box on 7 point scale) Door COUNTY EVALUATIONS
Importance of Characteristic H Door County Rating
] 0,
Overall destination quality —‘ S
Overall scenic beauty/visual appeal 2 87%
Provides good value for the money —T‘ T / \
) Any characteristic where the
A relaxing place to visit E 81% blue line exceeds the gold
Quality service at hotels, restaurants, etc. — o765 line indicates a characteristic
. Door County delivers very
Sightseeing =ﬂ- 77% well

Nice climate/weather —6%%%
65% If the gold line exceeds the
Variety of experiences offered 67%

|

blue line however, Door
85% County is falling short of the

63% visitor’s usual expectations.
64%

. 0, .
Good for adult vacations =& 80% In most cases Door County is
Quality restaurant experiences % oo delivering what its visitors are
0 looking for.
. 0,
Ease of getting from place to place =& 70% K /

Availability of information on local
sites/events 69%

0,
Beach waterront 2 e 72

Provides a feeling of safety

A fun/exiting place to visit

|

|

Chart 23A-1/Question 8, 28 e Visitors in past 12 months n=1,074



Importance of Characteristic vs. Impressions of Door County

Door County Visitors - Excellent Ratings (Top 2 Box on 7 point scale)

Importance of Characteristic

o

H Door County Rating

Available and affordable parking

. . . 52%
e ———

Good for family vacations

QOutdoor sports/recreation

Famous historical sites

A romantic place to visit

Luxury Hotels/resorts

Fairs, festivals and cultural events

Quality shopping ﬂ 579%

Art galleries, antique/craft shops

Live theater/music/concerts

Popular well-known place

Night life/entertainment

Chart 23A-2/Question 8, 28 e Visitors in past 12 months n=1,074

41%
69%
41%
74%
35%
71%
35%
49%
35%
69%
31%
51%
29%
57%
73%

Door COUNTY EVALUATIONS
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Importance of Characteristic vs. Impressions of Door County

Door County Visitors - Excellent Ratings (Top 2 Box on 7 point scale)

SPRING VISITORS

M Importance of Characteristic M Door County Rating
Overall destination quality | ———y /000
Overall scenic beauty/Visual. . ———————— 0 86%
Provides good value for the money 68%
Arelaxing place to Visit | ———————d 50}
Quality SErvice at hotels, ... O3 o 00,
SITSEOING  |—————————————————————— 74%
Nice climate/weather 5%%%
Variety of experiences offered et 649587
Provides a feeling of safety | 00 85%
Afun/exiting place 1o Visit  |—— | (010
Good for adult vacations | O 78%
Quality restaurant eXpPErienCes | ————————————————————— K62%
Ease of getting from place 10 place | 75%
Availability of iInformation on... 030 67%

Beach/Waterfront | —— 4 73%

Door COUNTY EVALUATIONS

M Importance of Characteristic

Overall destination quality

Overall scenic beauty/visual...

Provides good value for the money

A relaxing place to visit

Quality service at hotels, ...

Sightseeing

Nice climate/weather

Variety of experiences offered
Provides a feeling of safety

A fun/exiting place to visit
Good for adult vacations
Quality restaurant experiences

Ease of getting from place to place

Availability of information on...

Beach/waterfront

SUMMER VISITORS

M Door County Rating

FALL VISITORS

M Importance of Characteristic M Door County Rating
Overall destination quality 79984%
Overall scenic beauty/visual... 90%
Provides good value for the money 50% 70%
A relaxing place to visit L% 82%
Quality service at hotels,... 7
Sightseeing B3%a 799
Nice climate/weather P %8%

Variety of experiences offered S W

Provides a feeling of safety [ ——— 0 86%
Afun/exiting place to Visit e ——————— 000047
Good for adult vacations |mm———————————C 20 82%
Quality restaurant experiences | — et/ /101
Ease of getting from place to place | ————l 637,
Availability of INfOrmation on... 2006 71%
BeaCh/WaterfrONt |t L 70%

Chart 23B-1/Question 8, 28 e Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59

Overall destination quality

Overall scenic beauty/visual...

Provides good value for the money

A relaxing place to visit

Quality service at hotels, ...

Sightseeing

Nice climate/weather

Variety of experiences offered
Provides a feeling of safety

A fun/exiting place to visit
Good for adult vacations
Quality restaurant experiences

Ease of getting from place to place

Availability of information on...

Beach/waterfront

WINTER VISITORS

M Importance of Characteristic

M Door County Rating

49

79%




Importance of Characteristic vs. Impressions of Door County

Door Count Visitors - Excellent Ratings (Top 2 Box on 7 point scale)

Door COUNTY EVALUATIONS

SPRING VISITORS

¥ Importance of Characteristic M Door County Rating
Friendliness of local residents 72%
Available and affordable parking 7 69%

Good for family vacations 74%
Outdoor sports/recreation
Famous historical sites

A romantic place to visit 71%
Luxury Hotels/resorts

Fairs, festivals and cultural events
Quality shopping

Art galleries, antique/craft shops

Live theater/music/concerts

SUMMER VISITORS
¥ Importance of Characteristic M Door County Rating
Friendliness of local residents ] 74%
Available and affordable parking 70%

Good for family vacations 4=-ﬂ“ﬁ— 76%

Outdoor sports/recreation

Famous historical sites

A romantic place to visit

Luxury Hotels/resorts

Fairs, festivals and cultural events
Quality shopping

Art galleries, antique/craft shops
Live theater/music/concerts

Popular well-known place

Popular well-known place 73% 75%

Night life/entertainment Night life/entertainment
FALL VISITORS WINTER VISITORS

M Importance of Characteristic M Door County Rating M Importance of Characteristic M Door County Rating
1 1
Friendliness of local residents ﬂ 78% Friendliness of local residents E 70%
Available and affordable parking Available and affordable parking 73%
Good for family vacations 73% Good for family vacations E 67%
Outdoor sports/recreation 71% Outdoor sports/recreation ﬂ 61%
Famous historical sites Famous historical sites 7 53%
A romantic place to visit 75% A romantic place to visit 7 64%

Luxury Hotels/resorts

Fairs, festivals and cultural events
Quality shopping

Art galleries, antique/craft shops
Live theater/music/concerts
Popular well-known place 73%

Night life/entertainment

Luxury Hotels/resorts

Fairs, festivals and cultural events 65%
Quality shopping

Art galleries, antique/craft shops
Live theater/music/concerts
Popular well-known place 66%

Night life/entertainment

Chart 23B-2/Question 8, 28 e Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59
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Importance of Characteristic vs. Impressions of Door County

Never Visited - Excellent Ratings (Top 2 Box on 7 point scale)

Importance of Characteristic H Door County Rating

Overall destination quality 44% 80%

d 71%

Provides good value for the money 29%

|

. . 71%
Nice climate/weather 24% ?

Ol sere ety sl el P i,
i isi 65%
Arelaing lce o it I — ™

|

Quality service at hotels, restaurants, 4 65%
etc. = o
A fun/exciting place to visit W 65%
Provides a feeling of safety ﬁ%ﬂ%
Good for adult vacation ﬁ 57%
Variety of experiences offered ﬁ 58%
Ease of getting from place to place m 57%

. . 0,
senseene EE—
52%
R e
. . 51%
Quality restaurant experiences —T‘ °

Chart 24-1/Question 8, 28 e Never Visited n=1,608

Gy characteristic where the\

onrta nt. /

Door COUNTY EVALUATIONS

blue line exceeds the gold line
indicates a characteristic Door
County is perceived to deliver
very well by those who have
never visited.

If the gold line exceeds the blue
line however, Door County is
perceived as not meeting the
usual expectations of those who
have never visited before.

Overall, the impression of those
who have never visited is that
Door County does not deliver on
these characteristics at the level
to which they find them
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Importance of Characteristic vs. Impressions of Door County
Never Visited - Excellent Ratings (Top 2 Box on 7 point scale)

Availability of information on local
sites/events

Friendliness of local residents
Good for family vacation
Available and affordable parking
Famous historical sites

A romantic place to visit

Luxury hotels/resorts

Outdoor sports/recreation
Quality shopping

Fairs, festivals & cultural events
Night life/entertainment
Popular, well-known place

Live theater/music/concerts

Art galleries/antique/craft shops

Importance of Characteristic H Door County Rating

1
48%
43%
429
51%
0,
58%
4%
37%
32%
33%
30%
41%

60%

Chart 24-2/Question 8, 28 e Never Visited n=1,608

Door COUNTY EVALUATIONS
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Planning a Trip to Door County in Next 12 Months DooR COUNTY TRIP PLANNING

MYes M No M Maybe

67%

53%

32%

1%

Door County Visitors Never Visited Door County

Chart 25A/Question 31 e Visitors in past 12 months n=1,074; Never Visited 1,608
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Planning a Trip to Door County in Next 12 Months DooR COUNTY TRIP PLANNING

M Yes No M Maybe

66%

53%

All Visitors Spring Summer Fall Winter

Visitors Visitors Visitors Visitors
Chart 25B/Question 31 e Visitors in past 12 months n=1,074; Spring Visitors n=141; Summer Visitors n=523; Fall Visitors n=351; Winter Visitors n=59
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D.K. Shifflet & Associates Ltd. is the leading U.S. consumer
travel research firm. DKSA is located in McLean, VA and has, for
the last 27 years, provided the Industry’s most complete
consumer based travel data on U.S. residents and their travel
worldwide. Our clients include destination —marketing
organizations, theme parks, credit cards, auto clubs, hotel chains
and more.

About DKSA





